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Executive summary

Political polarization has been a phenomenon in modern democratic societies where
political conflicts present. In Thailand, the phenomenon that emerged decades ago is known as

"color politics."

At the turn of the 21st century, however, a new theme emerged as the younger generation
became an integral part of the political landscape, took center stage, and participated in several
movements. The movement is particularly apparent in the social media arena where the new
generation, who are comfortable with technology and consider technology to be a necessary part
of their lives, use their skills to spread their beliefs far and wide. This phenomenon is expected

to be impactful beyond individual levels and could change the course of the nation.

King Prajadhipok’s Institute (KPI) realized the importance of innovation in data science and
how unstructured data found in social media could inform how different generations engage in
political discourse. The study supports this initiative by collecting and analyzing unstructured data
from the KPI's Facebook fan page to examine and visualize data of the engagement level among

generations.
The findings include:

1. Younger generation was the most engaged group of citizens in political content shared
by KPI's fan page, contributing 64.51 percent of the total samples. Generation X came second

with 17.47 percent of the total.

2. From the samples that the team can identify personal information regarding schools or
universities, 27.3 percent of the samples (65 of 238 persons) attended or are currently studying

political science or law school.

3. From the samples that the team can identify personal information regarding work

experiences, 44.2 percent (65 of 147 persons) are government officers.

4. There was no significant correlation among variables related to post information and

level of engagement, including post length, media used, and content category.



5. In terms of media used in the posts, text accompanying by a single image has the
highest engagement (15.31 times per post), albeit the high level of dispersion among the
engagement level within this type of content (SD = 9.77).

With the limitation of scraping personal information from the Facebook fan page, it is
suggested to triangulate information gleaned from Facebook with other social media platforms
such as Twitter or Instagram. Using a lucky draw campaign as in the marketing industry would also

increase the chance to triangulate user information across platforms.
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Abstract

The younger generation's formation in the 21 century is seen as an unprecedented political
conflict. They were just kids when political conflicts emerged in Thailand during the last decades.
This research examines how different generations, from Baby Boomer to Generation Z, engage in
social media content curated by the King Prajadhipok’s Institute. The findings suggested that

Generation Y are among the most engaged group of citizens, significantly younger males.

The study also found that word lengths, type of media, and content category have no
significant relationship with engagement level. Sharing content with a single image seemed to gain
engagement the most, albeit the high level of dispersion among the engagement level within this
type of content. In terms of the generation, boomers are the group that leans more toward media
and public figures on the right, while other generation groups lean toward the left. There is
evidence that groups from each side do subscribe to news and follow public figures from the

other side too.

The research presents findings using various data visualization techniques such as treemap

and social network graph.
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2. TUsunsuasy vise plugin lwduusiwes wu
" Web Scraper - GetData.lO
(https://chrome.google.com/webstore/detail/web-scraper-
getdataio/ofncgcgajhgnbkbmkdhbgkoopfbemhfj?hl=en) %3
®  Web Scraper — Free Web Scraping
(https://chrome.google.com/webstore/detail/web-scraper-free-web-
scra/jnhgnonknehpejjinehehllkliplmbmhn?hl=en)
3. Wannssuuasaumaiuteyainumiiuvie web scraping lowigmaiianiy

TOYANUTUILNUNT

(2) Hunudnduladenldduiend 3 Weswinarudangulunisiudeya nunannisalld

TudunauUNISN 2.1.2 90NLUULAZWAIL®
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2.1.2 E]E]ﬂLLUULLagﬁwuﬁigUUﬁ’]iﬂumﬁLﬁ’@'ﬁ’JUi’JﬂJ{JjE}Ha‘\]Wﬂﬁ/iﬁ’]LLW‘UL‘W‘\] TURDUNITIDNLUY

UsZNaumMYsIUazd8nngll
(1) Fumpunsidenttn1wlusunsulunswaunien1wlnsey (Python) Wesain

- Wunwldsunsuiildduaraiodluguvuiininenmanideya

- fedsTusunsu (lausid wide lbrary) fissusuileddugen (subroutine) Wiawosaldn
vnzsdmiumsiiudeyannuiivindenvaresia addlusunsuidenitly
midunssiifo

- Selenium (https://www.selenium.dev/) \Huasesiiolunistiemuauntiiniu

9nluglf (web-based automation tool) #uinldlun1snaaeunisyianuves
BoUiuIT dmsun1sideasell 338l Selenium lunisihdszuumladnlay
o luglA

- BeautifulSoup (https://www.crummy.com/software/BeautifulSoup/) Ju

\w3esileildlunsidntsesalanuoantiiu (HTML parsing tool) wagtdenien

v a Y < Ay ¥
Joyanesnisesnuinuliluguwuundenisle
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https://www.selenium.dev/
https://www.crummy.com/software/BeautifulSoup/

(2) TuneuMINNULAUTaya Hifsil

LY

IWAATOANNUUNTWINULNAG (scraper.py)

e SEEEEEEEEEEEEEEEIEEIIEEEISEEESEIESEEISEIISEEESSESSEEESSEESEEESEEEEEEEE,
.
.
e dninuianssumialszznsllan anniuwsalninan ()

o SRUIAGRUN T 187 " AGH " CAMteXE BT That SRO'TIAG Gehbration Bs the" lbgaty'dryenow and

The success of popularity in the new generation of the new future party is a phenomenon that
surprised the Thai political since the 2562 election, either the new future party collapsed or the
outrage through the congregation protesting against the constitutional court judgments until we
might. Think of a new future party raising political awareness among the younger generation,
especially compared to the ten-year-old blouse political conflict.

Even if the conflict looks developed, this new conflict really crosses the same conflict? In this
intenview, Duliyapurongkun, professor of political science of Thammasat University, who is
interested in two-risk conflicts in Thai society and is still around with the younger generation. So
he tries to find answers to questions and connects to both conflicts. Get together.

Read more at: https://democracyxinnovation.com/2020/08/13/intheiniew-dulyaphab/
Translated from Thai

INTHE’S

qasm¥ ) !:
a,qson'\a

dwenluvtuning
uasnugulndlugu
usonsaemsidou’)
uuuiniow

-

J+* " ATBESE 18" 1T 29°ARE * Putjic
OO 21 Like React Comment Share - Like Page - Full Story - Save - Find support or report
post

..--.

.
Yaann

“srsszssszssszssssssmsaan’

BT L T

e e e e e

U 1 doyaiAvaninaitonuuumiunime
Tngluseduuant ashnsfudeya
(1) Wdelwad wvsaveslnad (post ID) Lazdsnnssuaslnad
(2) Tepulnad wazytnvadlnad Wy JUNW wYsaen)

(3) nMsfd1us (engagement) M99 LU lan LS
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- M3UEIUTI (engagement)

] 1 People who reacted Back to post
fan21-©2- O :

‘ © ér sren Add Friend
W O nemyois T sanness Add Friend

E D Beoaapometad % Wyindistin g

ao e S Add Friend
.-:fﬁ © s rrimsnoss Add Friend
’QW R T
© epernn deiipest Add Friend
ac N ashaiiand o Add Friend
.ﬂo P F o Ada Friend
See More :

----------------------------------------

U 2 doyaiiivamminisilaisau

NTuRen (3) Wenadsinasusnguinsvazidenfianunsoawiusieeor L4
(profiles) MdunTdusaudulnadls Anauanusaiudoyadisil

= v

(4) ennsaivardnfenetedld dvloyaludiutiazgnldlunisasienevelusing
Aldnuidnaniidusiuuaziulin big data list TugUiuy JSON (JavaScript
Object Notation) Imaﬁm’f@gauaﬂl”i 2 lvldde posts.json Wag users.json (Wag

nsAnaenlilu users2json weaiiun1stusely)
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a o

masueglalan (Pseudocode) ¥84 scraper.py iail

Open target web page

Login with authorize user account

Scroll to the end of web page

Find all comments tags and expand each comments tree
Parse html content into a tag tree

Find posts in the tag tree and save the data as a Jjson file(
post with no likers.json )

Create an empty Big data list
For each post in posts:-
detect post text
detect post id
detect post image link
detect #shares
detect reactions information
detect comments

save each new post with detected information as a dictionary in
big data list

For each post in big data list:-

detect the list of persons who clicked like in the post and
save url and name of those persons

Save the big data list as two files including posts.json and
users. json

//note that a user is the person is defined as the one who click
like to any post form the web page

//users.json contains the list of all the user
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iﬂﬂ%@@% (get_person_info.py)

Home Edt Prohle Messages wons Chat Find Fnends(24) Pages Groups C

Monu

Studyng Politics and Govemments at Faculty of Poltical Science, Thammasat Unmersityt
@ Lives in Rangst, Pathum Thani, Thailand .
e 7\

LR P e

Add Friend || Message || Follow || More |
Iimeline - Photos - Likes

Education

Faculty of Political Science, Thammasat University
E Foltics and Governments

High School

T

Places Lived ]
Current City Rangsit, Pathum Thani,

Hometown Bangkok, il

5 3 FoyaiiAuramisedeqld
Tunsdifidnfemdhmetedldudluduneud (a) ssvhnmaiudeyassd
(5) Wsemstoyannn users2json swaziBenseg Agldladuasisne loud
- Foluslud
- aonufnw (mnsremsiidiniadeyals)
- auivhautiagiuuazluefn (nsensiiindsdeyals)

d‘ ! o & U U
- vy (BLNDUTDLUR ATIININ)

- fanveagUluslvia
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IS

masueglalan (Pseudocode) ¥84 get_person_info.py sl

Open web browser
Login with authorized user account
Open users2.json and dump all the data into a list of users
Foreach user object in users:-
get user name and user link
open new web page using url from the user link
detect user’s about data from the page
open user’s follower link
scroll to the end of the page

detect all followers/friends information including name and
link

append user’s about data and user’s followers data into each
user object

Save a list of users back into users2.json

- nstuiinaeavBunteyaiiensinieilutuneusslu (make_csv.py)

Tunauihdunsudating JSON Mfiudeyalimdulnd Csv (Comma-
separated values) Fululwdfianunsaldauldluguuuumsns wanziu

TUSWATUNSANUILUUEUSATNI LU

[y

masureglalan (Pseudocode) U834 make_csv.py sl

Open posts.json file
For each post object in posts:-

save post information including post_id, post text, image link
into posts.csv

uniquely save who like profiles in who_like profile.csv
save the list of who like for each post in posts_with like.csv

save a list who like friends in who like friends.csv
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- JULUsIARLY (get_who like_photo.py)

Tunaun1siuiingUlusivdvesily Tnonsfadeyannn user2json nduuive

dhdaiiusindgldusazau asrmgilusnduaz duiinguuniulilu

a v

masueglalan (Pseudocode) U84 get who_like_photo.py e

Open web browser
Login with authorized user account
Open users2.json and dump all the data into a list of users
Foreach user object in users:-
get user name and user link
open new web page using url from the user link
detect user’s photo from the photo tag in the page

save each user’s photo as a file with the username

213 Gi'fumaumi‘wmaaﬂ%’muﬁwumiaumﬂﬁﬁwmLﬁaLﬁUGﬁayjaiuszﬁwmf]

& a A A o A ) a a '
wnanvlesuladeatifuvesnadn In15UsuldsunisesnuuunisindoUseausening
insedneuiamesiulld (Medumesive) unaen’ uaglausudsuulouvieannudy
dusvasldunaeniuiedny ludimdananisel “iuuindueugdani” nsnadn
Wuanudunatunsidndsdeyayld suiinmsfivanududeuvesgeialanndsiiures

I's | ::’ll ) v <@ % v @ &Y =1 gj Av v
wnanasy Wasnisimaribinlinsiiudeyaarnuiivveansdn STunsuidudeu
1113U IRENNSNAFBUTEUUTLUINIRT

v} I 2 =3 % ¥ 6V 1 4’5
- awwesalaatunmsiiudeyannvimamadnlunsdazduneuw 910 2.1.2 laens

=

denauauiivesuiinangesalanndsiuvatunanvasuiieidesiudoya

v ' 2 & a ) . P a Pal Y]
A03N13 InenadauIwintuiinuanizda (unique) esmenislinayldszyyn

o

UoYaNADINIg

Husenidlasenis wlednldvinisusudumesivalng lnedszniadszananfieunguaiaulusu Facebook F8 2019 wazUsruli

fdnudsuinduduse sislminglududoutusiou Sumesmelnifinisuiulasaiwesalddlmivtoma vldssuuiiiaunidu
lansaddedoyald funuiensafutoyaiomamelufuioutuseu uassululdnidunessgunsainam (nsnsd
m. fruniiile facebook com) TasBumesnegunsainnmnil liaunsadnsldsnlutfviioussuumadive) shlvfesusumsinu

2 = o wa v v v < v ¥ a s = o a
Wuwuuidnlud® lnedinuteyaresdufideunindumesieiiolnandeyaiiisie
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¢« C @ mifacebook.com/permalink.php?story.fbid * » O C @ view-source:https:;//m.facebook.com/permalinkphpzs.. (B) % & &
yequyEcETreRy
(navigator. user»\gent indexof P 8/310 A v X savigator.use *

- dninuiansandarsngl

& Game, Gamification and Thinking Innovation:.

& dninuianssuniadszansillan anmiuwsalaindy e

Game, Gamification and Thinking Innovation: Gaming for Civic Education
“dlanawnsduinoudonmana waiuilisannhbiviunnaifidsstonidwiumsSouite”
- $1in5 19TV w2 waa nwwA Boss Lab Board Game

" 58 Z. 2 o a.a

Tty madouiainnisdoun 23] fan

dlwionissuans

oty vivt
anuuiandntan https://democracyxinnovation.com/2020/10/02/game-political-innovations/

uhvus:msdlon!

@ tnama

DEVOCRACY
G'ME
STIVAL

[:¥

A

Jo.gq

GF5bGVKQXBUTin
dwihwiae iy ) =

fegnsfumuinangesalaninfianuanizdi lnegainaA1ves class

rAgent. index0f ("Windows Phor
(a=screen.width/
)3 (3| |a===1)8&navigator.userAgent . index0f (" IEMobile"
(a=Math.sqrt(screen.deviceXDPI*screen.deviceYDPI)/96,a="
3f(b, (a] |window.devicePixelRatio| |1).toString());e=wind:
screen.width:@;b=window.screen?
screen.height:@;f(c,e+"x"+b);d&&document. cookie&&window. d
location.reload()})(true, "m_pixel_ratio”, "wd", false)

.max(1,Math. round(a*2)/2))
.screen?

cePixelRatio>18&document.
pt><meta http-
5="2017-12-04"

ESyUSE6F ehz7V17bomghPI/nYG!
JodHRuC 20vL2ZhY2Vib29rL

KIQy ZPRx

\Inﬁuui1u1w1numﬁuaua1u‘ia'ﬁuu\.’(u\annaaanumﬁmm'lumn anadluwnznsdouuunindiu -

i nassuaseltaidunis i wiamsal Vi

ux aumsminuawﬂudaoﬁu 9 wﬂummlmhﬂwmhoﬁu q naavhivhmsiaiyszaunsaitagase
Asudi iindoutdidu “dau” dfidusm uns e ‘\aa%o

ip
content= Ea're, Gamification and vm»kmg Innovation: Gaming for Civic Education

3| R#x201c; B#xedd; Rxe2]; Rixe37; Rixeds ; axe2d; Boxe0] ; R¥xeds; Rixe2d; Rexe19;Rexed0; Rdxe01 ;

&#xe21;8#xed2;8#xelb; &#xed7; &#xel9; &#xelc; 8txe39; &2xed9; &axel23 ; &xedd ;Ritxe32; &:lerZ;&
#xed3; Eaxcl? &—vxila &2)(831 &3)@@7 S*x“iM 3'\(521 &37(“48 &3)(526 &3)(*21,&3'(&71 />
<link rel="manifest" ssorigin="use-credentials” /></ Ihead>
Elass="touch x1 _fzu _50-3 ript id="u_0_g"
>(function(a){a._updateOrientation=function(){var
b=!!a.orientationda. Or‘)entatlon’==159 c=document .body; :&E

et s
siewport” data-

- th:0;padding:0">Fa
1a -notices” ><»m\><du
romeHeader™ ><d1. class="_52:5 4512 _3qet _

Top8lueBarHeader"><div class=" _7om2 _SZue” w “mIewelNav">
s class="_59te jewel _hzb noCount” data-

885433985125
accesskeys"

= ... ®
o= o &quot ;tabID&quot; “12281800106157488
n | o
& upizem "”‘3,“' "'°"°°‘“"m l —pobover requests><e
\/ "‘”‘”,:’m IOV | msoinumioing ErieRd regis
1iaolTz1 1 D455 LS 00D AN
drzmAIn¥! wacdun ’

cument . doCUMENTE TeMENTOTTSETIGTN; a=FaTN= WX 1;MaTN=T100r (3%2)/2)) =
1==-182

| T RIELTE
ST

11

o/ 1 =3 2 s ¥ |3 s s
3V 4 dreguinmhvesalanainiviusiees

MnegdduziiuiluresalAndA1ves class sgranean 1wy

<div class=" 129 "

<div class="_129- 6dr5"

<div class=" 52z5 45la 3get 17gp"
<div class="_ 7om2 52we"

<div class="_4g34">

ASHAILITEUUETEUMNALNDA9A

]
aa

win <div> ) wazmAn class NIANLRNIZE?

d' Y = v v v < = | -
Wgnees Jeredldnisaumiuin @ladnlnguanduy

(1) deAndenuiniifianuanziigawazaninsaszyyntoyaiifenshiud vinis

naapIN1siUToyALUUSALUIAR A lUTUN TN Selenium

(2) Audeyaiipsasnlaluguuuy JavaScript Object Notation (JSON)

(3) wlastayaannguuwuy JSON Tegluguuuulna Comma Separated Value (CSV)

ot ilUswnTd Microsoft Excel uagidngnssuiunis 4.4 vinanuaza1nteya

wazAuAsaulaludeya (finding insights)

2.1.4  msnudayamaiuiineafivanuAniuniensidios
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(1) Wumedud 1913 4 s9emslusinanlading
(data_for people who click like page) Ingniis “/likes_all” vnedsnvasluslng
1 https://www.facebook.com/vasa.buraphadeja/likes_all lng@asAilaziUn
181539 AElElanalafienld
(2) nageunsosiislunmsiiuteyannudladn Weidunsanszeziailunisiaun
szuuiutoya Hunudwnaulaldlusunsy UiPath
(https://www.uipath.com/product/studio) vievinisiiudeyainaniag Agldle
nalanonld
UiPath #a Robotic Process Automation (RPA) #3aviugusganiuis (robot)
dwsunuoenianldnisuaunaIunaluladnansiuiul LU Image Recognition,
Machine Leaming tag Al liolinsvianudunuusaluifuazifindszd@nsaimunn
= v & = v XY | ¢ 2 ¢ A
Ju Wnglumsldanueddasinisil meiiunudesmsiiiauuewigenduisiiiory
Tutunausealuil
- Wambhdsgldauiiuusiges
- dounthaead (scroll) ubilduniign (Judupeuildiiannu iWeswinw
w{nagyinsuanInaiayaliesuedIy lYUATLARITIENINATIALYA 8193
Wigd 8 578N %39 10 578n19)
(3) anfiunsiiudeyauumladn
a a1 = ] ' g a a I3
- inudszdivinmsidsuninveategnnauiuly wazmalausiwesv
anevihnSauiu danudedunisgnasiadulianssuy wagonad1vienis
azLlndonNaINITIAUINIS
- edunsanannudes Aunudsiadulaldnisiiudeyanuundnlud® fail
. & A9 Yo Y oA oA a v ¢ a v
i Yumeudldvinmisie Ao SaniIluT e SIaz L A0 UNTINYDA
. & Ay v & Y ] A a v ) v oA
i, Yunauily RPA Aan1sniiadeyasie Mieitesdiuma laun e
Unydldau Jowma da Ineiuvdeyavesusaglusindliiiiu 500
WA
iii. Touanilagniiulilaeusayluslid azlideya 3 Aodutinsnaud

wandlunnse 5 $7en75ladime Felasrusiulinedu 269 luld

2 Facebook Takes Legal Action Against Data Scrapers in Latest Enforcement Effort

https://www.socialmediatoday.com/news/facebook-takes-legal-action-against-data-scrapers-in-latest-enforcement-eff/586288/
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iv. 1n5u Ynsnulidiamualndulndifes Tneld Pandas (library

dmsuiesendeyaniy Python) Ineiidneduialangall

mesulelalan (Pseudocode) U89 add_column_with_username.py.py $ifsil

import pandas library
import file management library (Glob)
set path to "csv"

collect all .csv files

set empty data frame (dfs = [])

for each file name in the .csv folder
read all rows (max = 500)
add new column "USER" set all rows to username (i.e., file name)
attach (append) the new column to the data frame dfs

write the data frame out as a .csv file to the same file

assign all dfs data to big frame variable

write all data from big frame to a all like.csv

2.2 ANUAE DI UBYA

2.2.1 dnddeya CSV anilusunsy Microsoft Excel wagdnisesnusuwuugiudeyanioanuuuly

Y o

TngapnwuuLlasnulisall

#1579 1 $18n15%0a8 (project scrape_levell)

Field Data Type Remark

postNo number wngLavlvas (lavdmlula)

id text Asnvodlnas

postTitle text oAUl Nad

image text darvesnin Hagtuldanunsadndisle)
shares text uIUATUYSINER

likes text uunslaningn
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linkLink text darvasdeyaland Magduldanansadifisle)

M54 2 518071505 avessiiausas (post with who_like)

Field Data Type Remark

postNo number nuglavlwad (leudnluga)
wholike text Foluslug

wholikeLink text Asrveslusiva
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1579 3 gassdenlusinaveswdaiusis (who like profile)

Field Data Type Remark

Who Like text Feluslug

Studies at text anuAnytagiu

Studied at text Useifanufnel (Univeas)
Went to text UsgTRaaudnun (5a5eu)
Lives in text ilos Smdailogiiag i

From Text RHGRRIRICH

Works at Text anuivharutlagy

Worked at Text Use¥Raauiiviheu

'

M9 4 5980151 Wav lardine (data_for people who click like page)

Field Data Type Remark

No number NUBLEY (lausnluis)
Name text Foluslug

Link text dnvedluslng

(1) guTINTIe¥egldIuTIn (post_with_who_like) funtiiwanianugideuiulvivie

Wissteazuilafen (unique records) LagtiisiAusedenvinmeluluduneu 2.1.2

(2) hdiaeion sedegld (get_person info.py) (SwaziBenduiinliluluid

moodle GIFT gen quiz.xlsx & likes)

(2) wiasteyaliogluguiuy GIFT-ready (wSoudmiumaindnduuuunaaeuly

Moodle LMS) (moodle GIFT gen_quiz.xlsx 30 GIFT)
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g9 5 518n75lading (fo_kpi with_likes-all-results)

Field Data Type Remark

PAGE Text Founa

URL Text ANVBUND

CAT Text UszlAnueana (W dnnsidies tnuans)

USER Text Felusluid

[BIAS] Number multhndewestannuaamanisidles (1-5) Tne 1 Aedne
0 wag 5 AU

2.2.2 Foyaludiuanuliudewesinnudanianisiies

(1) sruUsznnmg Jeyaniliann mse 5 9gnIslanine du Tudmvesdsznm

(Category %38 CAT) fnainarsuszlny F9UsUseLAnaznaAnIeAY 1o

Media, Media/news company, ka¢ News and media website

Blogger Lag Personal blog

Jewellery & watches shop wag Jewellery/watches

Feluvanensal \Wunsaznafianeiuaes American English wag British

English Tne#inaulavinsideudeyaussinmnalvieglungdudeaiu dxna

WHDUAUATULUY American English

(2) MRUAAIANUILLLD89UDIUINTHI D

& L% gj ‘:ll IS ‘:ll v v gj
NNAIN 5 798mslading naInTuneui (4) awiussinmnangnses na1a1ntiy

maudvennanautiey (nalanliwazuanslulusinduiniign) aae PivotTable Tu

Excel

Hunulsvimsidenwaniilusluagldfnnusiuuinnit 10 au waztduseny

Awalul ielvidiaetmauesdinuinnssuiieusesusulay andunseunindn

AMUUAAIANN LU E9YD9TIANUAANIINSLEBIR B LU

Media/news company

Public figure

News and media website
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- Politician

- Political organization
- Political party

- Newspaper

- Political candidate

2.3 MsnsEUTaYAiaN1TATIEN

231

ﬂ’WiVi’]“ZJI’N’EJ’]EgLLaSLWﬁ

Tuwazinsldaulganuseivg (Artificial Intelligence 3o Al) Futduilunsvians 1wun1s

IS a Y

a L4 o o % PN v o " Y o a
’JLﬂi’lg‘Viz‘Uﬂ?W Wiedwes dallnudnvatausyinni Al §einlaliiieewss wagiivednindn

1 U Aa ¥ a

waneUsznns nevinaudaindulaldivieidetedadudeyadrmunin Insuusnudugu

Y 9
¥

< Yy av | Yo a a Yo
dnuaglieneide 3 ihuladndulainseuuninel il

(1) msdansguluslwdfiRananmingld 2.1.2 (2) shiedes s1etefld
(get_person_info.py)

(2) mMawseuszuuNsnalgYe3e Tngldssuunaasy (quiz) Tussuudanisiseu
nsaaw Moodle LMS ifuedasilelunisuszidiu TnsluusasTuslidasgnldlunisds
ANDY 2 AaNY

(3) FouusnAedosisey (u) Tnefduszneudall

- sUlUslnE
- Auriluslna

- ffenuuuliing (Radio button) @eyn

a A Y
AUsziuasnIadonlalive

U = a U = 1 L
fldenifen lnauand 5 AILEBNYINBIEY AN
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Question 87
Notyet
answered
Marked out of
1.00
¥ Flag
question
g’ Edit
question
[ (3 [l Wi gk |
Select one:
O a. 214 8-201 (Gen 2)
O b.21921-371 (GenY)
O c. 214 38-53 1l (Gen X)
O d. a1y 54-72 9 (Baby Boomer)
O e.bignsaszuany
U 5 AnmiSesaceny (fu) luszuy Moodle LMS
(@) AonuNgpIfalsaund tnedldiuusenousail
- sUlUslu
- Aanlusiva
- fudenuuuliing (Radio button) aesyn NEUszIliuansadonlaLile
£y =) al £Y =) £ dy
FILaBNLAYT I@ULLE‘W)\? 3 G\?Lﬁ@ﬂi%‘qmﬂ PN
Question 88
Not yet
answered

Marked ourt of
1.00

¥ Flag
question

£ Edc

question

K Ulhsl

Select one:
O a.mu
O b. ey

O c. Biaunsassuwmd

3V 6 MoumsssymAluszuy Moodle LMS
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(5)

(6)

(1)

(8)

funudndeaderniuliieau 710 o Tnsuvadu 4 9 92sae 200 4 (30
100 1Uslvid) uazaeaaviediiiies 110 4o (130 55 TUslne) szuu Moodle LMS
failiiielfmainurestisidearaniulaeansadsnuldfiortng
NIYAMEYILITeLaYNTOUTH
funuussmamireifedaalneifanudungnsldnueeninmesuarszuy
dodsnueeulat Weoldainsudinnulddaeusunsldauszuunaaey Moodle
LMS uazlimaassviuuumaaaugatsnstuu 200 dardugausnifionaassszuy
uazfuiladeuuziianngiaeide nedifenafinrundlarannndouviedvossdy
vdangieisevhnmeasuyausaiuiizoudes fnnuldihdeyauinnsiuay
aounuauAniumsliny nndulahuuunageuraiindouarligieite
VRO L RN IRED

mimaﬁ]aaummLﬁaﬁzijﬂﬂimﬁu (inter-rater reliability) (Randolph, J. J.,
2005)

- AUEERNeNY HYIETRY 3 inwinsusediug ldnumanidiusy

Y

Tuilomnvsuna (engagement) iuonguuLdugu (generation) Aaus

Baby Boomer £ Generation Y uagszusulails Tunsuseidiusouusn
WUNLTeUazYIANUMTRUTDIFU (percent overall agreement of 3

Va v v

raters) 8¢ 65.35% snnineniisulel (70%) §idedfnseTedlidi
NaﬂzLLUUW’J’WﬂJL‘Mﬁ@uﬁ;’l@@ﬂm’lLLa%sLﬁE:\IJ“UI’J8"35ﬂﬁﬂﬂﬁiﬂi$Lﬁu§ﬂﬂ%’jﬂﬂﬁjﬂ
pesn1sreseslundeniu (percent overall agreement after

negotiation) TngldmSasazvasmnumiiouii 98.78% (fixed-marginal

kappa = 0.98)

° d' Y aw ] o a v o

- A191N59INITEYINA §98T3E 3 viuvinisussliugldenaniia
Fluilemvauna (engagement) ATUNITTEUNALULWANS LN
e vieszynakile Tunsussilivseunsnnuiiisovasveininy

mﬁamauwmeﬂjﬁ 93.71% (fixed-marginal kappa = 0.85)
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232

nsasuauanuazvadngd 1nteyaluduneun 2.2.1 ladnisliluy Microsoft Excel ka7

W Tumsen 1 MeaviBuavedlnadgniundaviiavyluvengue

(1) Uszinnvesdeildlulnas (media) lWudaau Jdlendy sUnm visegunmeys

§15N 6 Usstnnvasdoilviulnas

Code Count Remark

Event 2 | wusllufanssu

Image 4 | sunm

Live 3 | walunanssuaenenan
Text 1| U9

Text & Image 48 | Toanuuarzunw

Text & Images 10 | YemuuazgUnNYn
Text & Share Poll 1 | Teanudaziustiulna
Text & Shared Link 1| Fornunazuusduaed
Text & Shared Post 7 | Yomnuuazuusthilnasdsy
Text & YouTube 7 | Yoanuuazuiaduislogyu
SauTeEY 84

(2) Uszanveailomnisinad wiadulnadisnedsunanuvesdring (democracy x

innovation) TwaAuustiun15dunu (google meet) Inanuustiunonuagm

(podcast) Twaduwusus1en1s THE STANDARD Daily X a@a1dunssuningn uag

GEGPG
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233

234

575N 7 Usesnmyauilaninisinas

Code Count | Remark

Others 46 I‘Wﬁfﬁguﬂ

Demxinno 25 nadfisdaunanuvesdiing

meet.gle 5 Inanuustun19dunu (google meet)

Podcast 3 Tnaduuslunonuaas

STD Daily X 5 TnarAuwustus1ens THE STANDARD Daily X @a1vunssuninan
SauTeEY 84

nsasuARuEnuardus vewrldeunanidsiuluilonveana (engagement) 310
Toyaludunoun 2.2.1 MladaiFeslilu Microsoft Excel wiiu Tumsei 3 seavidunlus

Irldvosidiusiu gnuuninseiieail

(1) aonufinw wlamaangwihinudeyald 238 s18Teainvianun 355 1eTefnidy

S98az 67.0

[ Y
Y

(2) @uUNYiau LLﬂwmwgmwﬁLﬁu%’a%alﬁ 147 5799392709198 355 s1830ATY

Savay 41.4

nsasUteyalaglinsmdany (social network graph) teasunInsIuAUEUTUSUDS
Inasuasyldnuniidundlulenvesn lngnsudasdoyalveglusvesniansi
dannfiflansnnseUsznouiufe Tnun (node) waziduanuduius (edge) Tnsasradunsam

wuuLAula@ene (undirected graph)

[

(1) aselnupdidoyansdu 442 un wisdudoualnas 84 won Yeyadldnunddiuson
355 407 WazdayamINilaIuIIm 3 uaa
(2) maedupuduiusiveyarsdu 1,078 uad Wudeyannuduiusuvuiuldaes

7114 (undirected graph)
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235  ANTIASIENANUILLLDE99IRNUAANNIINITHIDY

(1) ddeyanliasradulng Excel iemsnsieinnulidudewestiniuinng
n15iiled Tnawmseudnll 2 In
- Fausnidutumsunmsiinziuu Inedl 5 a1sude 1 Aednudn 2 Asldudy 3

ABNa 4 ABLAYSTIN LAY 5 ABYININ

T Sheet 1 fion519 4 pa&ul dwwarigladorumaiinAé an s democracyxinnovation
agn 19N democracyxinnovation

- da v, a v .
S 1. L Banwandadnazvinunuuaanienisifian’ls lumaduu E
dazviaule 1d 1
v, v, ¥ v d o, a :
drazriaulile LiAissdunisdas ld 0

2. \8anWauaduadiwaiiug
duddainaraazvinasneg fuwaiaiu
https://www.allsides.com/media-bias/media-bias-chart
Tnesnanaazlvdman 1 - 5 dnaaided
1=aheadn
2=aha
3=naw
4=271
5=2714R

Count URL INCULDE? BIAS
75 https://www.facebook.com/thestandardth/
69 https://www.facebook.com/TheReportersTH/
64 https://www.facebook.com/thematterco/
55 https://www.facebook.com/themomentumco/
51 https://www.facebook.com/thel01.world/
41 https://www.facebook.com/brandthink.me/
39 https://www.facebook.com/VoiceOnlineTH/
34 https://www.facebook.com/ejan2016/
31 https://www.facebook.com/punpromotion/
31 https://www.facebook.com/ThePoliticsByMatichon/
12 31 https://www.facebook.com/salehere/
13 29 https://www.facebook.com/NetflixTH/
14 28 https://www.facebook.com/thestandardpop/
15 27 https://www.facebook.com/readthecloud/
16 27 https://www.facebook.com/AgendaPlatform/
17 26 https://www.facebook.com/bbcnews/
18 24 https://www.facebook.com/isranewsfanpage/
19 23 https://www.facebook.com/futuretrends.th/
20 23 https://www.facebook.com/XinhuaNewsAgency.th/
21 21 https://www.facebook.com/cafestorythailand/

=
=

3U 8 mawSenteyalyinianiiuy Answiveya
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(2) Wonsiiuauvesan1ius deleyanduin laedinnsnsounandeanisly (INCLUDE)

waglAzuuLANUIULL D E9UR9UIAINUAANIINITHIDT HINTNATUENS

PAGE - |Cou - URL - INCULDE? - |BIAS v
THE STANDARD 75 https://www.facebook.com/thestandardth/ 1 4

N The Reporters 69 https://www.facebook.com/TheReportersTH/ 1 3
The MATTER 64 https://www.facebook.com/thematterco/ 1 2

LW The Momentum 55 https://www.facebook.com/themomentumco/ 1 a4
M The101.world 51 https://www.facebook.com/the101.world/ 1 2
[l BrandThink 41 https://www.facebook.com/brandthink.me/ 1 2
i Voice TV 39 https://www.facebock.com/VoiceOnlineTH/ 1 1
9 BEN 34 https://www.facebock.com/ejan2016/ 0 4
tluTals - Punpromotion 31 https://www.facebook.com/punpromotion/ 0 3

4N The Politics 2713074 nswiiay 31 https://www.facebook.com/ThePoliticsByMatichon/ 1 1
4PN SALE HERE 31 https://www.facebook.com/salehere/ 0 3
Ef Netflix 29 https://www.facebock.com/NetflixTH/ 0 3
(&8 THE STANDARD POP 28 https://www.facebook.com/thestandardpop/ 1 3
{E8 The Cloud 27 https://www.facebook.com/readthecloud/ 0 3
Agenda 27 https://www.facebook.com/AgendaPlatform/ 1 2

AV8 BEC News 26 https://www.facebook.com/bbecnews/ 1 2
L déiingadan 24 https://www.facebook.com/israr f: ge/ 1 4
LN Future Trends 23 https://www.facebook.com/futuretrends.th/ 0 3
China Xinhua News 23 https://www.facebock.com/XinhuaNewsAgency.th/ 1 4

P28 Cafe Story : $52m 1 nndu 21 https://www.facebook.com/cafestorythailand/ 0 3

3V 9 deyaiignainduu1ainnNanIviy

(3) fuaAde Idthdeyassnannduunidensiafuasis 5 Aemsideusenduludilus
1‘1/\15%@@%’%1@1%@16&%mdwﬁl’ﬁu Excel ferds VLOOKUP Tngldaadevauna
wavuaivian1un Iddenly wu

- wee nalan THE STANDARD (4), The Reporters (3), The101.world (2)
kag Agenda (2)

- 14An&s PivotTable Anazuuuauliudsswastamiudanianisiieads
YBIUNYLD AD
4 +3+2+2 =275 Inimwnatondu 3 dufuueie dneglunduildu

NANNYNNNISIEDY

2.4 ayddunaunsiseudaya

Y =

Joyatiiulanumiiniuvise web scraping Wy gniuvheuazein uazdnseliidu

Y

1%
=]

navyAenguteyainedfiulnad wagnduieyanednudly lnedeyaasinguiignuuusslniiany
anysnlumematiaisaeiuly
Joyalnadlagninmnanyesnduasingufie vinanyvesdeildlunisinad wagvuinmy

Uszinnilomvedlnad Mauarunmsdeuteulnsiaaeuluy Microsoft Excel Teyanlilagnin

mnanylivaieiu fedudseiainsfnwsaraniuivinnu dddnmadsuteulnsisaeuly
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Microsoft Excel wulfgafiu wazauone (Ju) wasina laglinanisussiliuvewvieidde funis

ATIRERUANINEITENINE s Weliladeyaniunietie

Tuduaavhevesniswiseutaya Auaulaihdeyarmunmnuiulveglugluuuremiss
nsFsrLLUULAUlAEean1g (undirected network graph) Wievinn1siasIzANduRus Ve ldly

wdusin99 wazlnadvosanitus saly
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unil 3 N15AATITNYaYA

ludumounisimsideya wundunisiwssiadfdamssauuaznisuaninindaya (data
visualization) slugusuunsmivialumelusunsu Microsoft Excel 1 #5149 (table) Uy (treemap)

FInsdan W (pictogram) waznsnuLAIeY &I (social network graph) meluswnsy Gephi 0.9.2

3.1 ANFIAT LD ALTINTTUNYINUNITINEAR

Toyansinanlunaanu danuvainuaevianiseuieniuasdenly Jalauanslilunsnm
6 Warn15197 7 Tuuni 2 udd Tusuanudunusvesionv llulnadsadiuiunisidiusiu

(engagement) ¥eEldaul TUTUIUAST

§I5N 8 TIUIUNITUFIUTIUMUININUS LN TN TINGS

Code Count of Posts | Count of engagement | % of engagement

Others a6 573 53%
Demxinno 25 349 32%
meet.gle 5 51 5%
Podcast 3 70 6%
STD Daily X 5 35 3%
29AY 84 1078 100%

[

Anuduiusvesdenldlulnadsdodnuiunisildinsiu (engagement) vosgldauiiuiiuTunudisi

§75N 9 TINIUNITAFINT VIR 1Y sEnNUseinnFanlylulnas

Media Count of Count of % of engagement

Posts engagement
Text & Shared Link 1 17 1.58%
Text & Image 48 735 68.18%
Event 2 30 2.78%
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Media Count of Count of % of engagement
Posts engagement

Text & YouTube 7 87 8.07%
Text & Images 10 114 10.58%
Image 4 29 2.69%
Text & Shared Post 7 41 3.80%
Live 3 17 1.58%
Text 1 5 0.46%
Text & Share Poll 1 3 0.28%
2Ry 84 1078 100%

ARAY (mean) wazarudeuunInIgIU (standard deviation %3 SD) vasdenldlulnasse

UIUNSTAIUTI (engagement) Vo L uTuIfall

#1919 10 AnRdgusza U TeuULLIm g IVYeFa Tl nas

Media Count of | Count of Mean SD

Posts engagement
Text & Shared
Link 1 17 17.00 0.00
Text & Image a8 735 15.31 9.77
Event 2 30 15.00 8.00
Text &
YouTube 7 87 12.43 7.07
Text & Images 10 114 11.40 6.86
Image 4 29 7.25 4.71
Text & Shared
Post 7 41 5.86 3.36
Live 3 17 5.67 0.47
Text 1 5 5.00 0.00
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Media Count of Count of Mean SD
Posts engagement
Text & Share
Poll 1 3 3.00 0.00
SHUNeRY 84 1078 12.83 9.01

INANTNT 9 AzuIudTaAULaZA N (Text & Image) Huaunsilausiuuiniign (735)
a a a ] A o =2 =i W
uwazdanadglunisiidiusivaanigaiuiu (Mean = 15.31) uinfldrudssuuannsgiuaayuiu (SD =

9.77) LLamﬂﬁLﬁudﬂﬁﬂﬁmzmaé”sﬁuaamsﬁd’miwqﬂ

(%
Y 1

ANLETIvBItRNTANNTAaINaIBaggentuswINTeyalnad TLAULA faus 41 8Ny B
2773 fdnwIkazIuInUston I (word length) Tufiduduiusiudnuiunisiidiusiu (engagement)
Uszinnaesde (media) ®38Uselnnvoailann (content category) umogslanuanslunisnauunsng

ANAUNUS (correlation matrix)

MITN 11 9ITNUARY INTaNauIUS VeI U UsTINE I UTeyan s naduaynsilaausau

o Y Ao
Toyanldaunil
U (web scraping)

page) HUABUTNIAATI

lpeiueidenuing

Word Length | Engagement Media Category
Word Length 1
Engagement 0.182798564 1
Media 0.142486852 -0.083270749 1
Category 0.156999583 -0.024229438 0.223777346 1

(%
Y I

[

Y

Y

Aoy

d3UFU

@
o

UBDUANT

Jwesdurgludiddeyauinnindudiuusnaail

3.2 MFIATIRVEDABNS TR TUNSE LIRS

WianuvneselneiugIFuiudeyainavseyitey

v

Y Y
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Ylaegldanueagulsyiinisinauvsensinwiasdayaine

aUaNANN A LAaLA9INU IANURLNYEINTAYIN AU NNI AT DY

YOUAL Y I UNINUABUIN1UYI9D78 (

v

Y

Y

]

(engagement) fulllenvaananianusaiuldrunsiiudayaainn
tunuinsindeteyaduasisaglussiudldnunsenirdoyadiuia (profile

99UIUN

agUluslug

JU) ANUAT




Usziliuvesivieide inanwnsnad 12 dansil azviuiniideyagunmivsiidnlianunsassurengls
Joway 5.35

1599 12 TIMIUUAY T8 Youg [ TauNdaIuT 1 InIut9eTy (Fu)

Generation No. of Users % of Users

Boomer 10 2.82%
Gen X 62 17.46%
GenY 230 64.79%
Gen Z 34 9.58%
N/A (lalanunsaszyls) 19 5.35%

Poyazunrmmarudmdilianansaldssumalaiuiu duansdunisedinieied lneddeyasy

Tsludnldanunsassymaladosas 1.41

1599 13 TIUIUU T08aL YOGl TIMUNTF LT ILUIN 1A

Gender No. of Users % of Users

Female 95 26.76%
Male 255 71.83%
N/A (lianansaszyls) 5 1.41%
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a v

doddeyaludiuvetoguasinAuanawanuaswuuled (crosstabs) agiinansil

97579 14 mm@mg@mUUZ?/Q”?/@@Awmmsmgﬁz/mﬁ?}’dm

Generation No. of Users % of Users
Boomer
Female 2 0.56%
Male 8 2.25%
Gen X
Female 23 6.48%
Male 39 10.99%
GenY
Female 52 14.65%
Male 177 49.86%
N/A 1 0.28%
Gen Z
Female 13 3.66%
Male 21 5.92%
N/A (lignansaszylé)
Female 5 1.41%
Male 10 2.82%
N/A a4 1.13%
29AY 355 100.0%
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4 =

‘UE]JJuﬁ‘UG]LWEJ’JﬁUﬂWQJWiﬂLLﬂﬂQL

9

APUTUILIANINAIT

(%
v

JunSuuy (treemap) Faunungdmsunsiseuiisudagiunelu

Boomer
M N/A | M
10 4 8

3V 10 urupimsuuisguiieuanaauerguazinave gl taIu

[ 7
Y

Toyansfnwmsluefnwazdagduanunsassylisiu 65 Jaydnldaniiadu 355 51e Andusay

8y 18.3 139910 UQJJ MI, N9EU 238 SWEJVILLﬁﬂ\‘l“ZJ@fLIaﬂ’ﬁﬂﬂi?}’l AnduSesay 27

Tngludruauonun 65 S5y WU NTEYINANYINeSgANanSuas IRmanSaall

6 v

M3 15 msfiinwvesylvieglungqusymansuaydamansuveniuyaiedy

No. of Users studied No. of Users studied

Generation Political Science Law

Boomer 0 0
Gen X 5 2
GenY 32 11
Gen Z 11 2
N/A (llanansaszyls) 2 0
2a9AY 50 15

Poyaanunvinunslueinwazdagduaunsasyylasiy

fovaz 41.4 Immauaamwmmumﬂuaﬂmav{lawusﬂawﬂ
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147 YayAgldanniisdu 355 578 Anndu
T3]
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page) WUIMNUTZANANIUNTINUABNIATT (Government) n1ALBNTY (Private) B3ANnsllLaIInING

mls (NGO) Tsat38u (School) 4rinenae (University) &0 (Media) wagiiniseu @usauandlanadl

M50 16 Joyarierguaanuiiuvesleiseyls

GENERATION | WORKS No. of Users % of Users
Boomer
Government 3 2.0%
NGO 1 0.7%
Private 3 2.0%
University 1 0.7%
Gen X
Government 23 15.6%
Media 1 0.7%
NGO 1 0.7%
Private 6 4.1%
School 1 0.7%
University 5 3.4%
GenY
Government 36 24.5%
Media 8 5.4%
NGO 3 2.0%
Private 19 12.9%
School 3 2.0%
Student 1 0.7%
University 22 15.0%
Gen Z
Government 3 2.0%
School 1 0.7%
University 1 0.7%
N/A
Private 3 2.0%
School 1 0.7%
University 1 0.7%
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GENERATION | WORKS No. of Users % of Users

SuTaEY 147

1% = o 3 = = ° o = = o
ﬂ@uaﬁ@Lﬂﬂj UausaLanLUuUnsuy (treemap) "?NL‘Vill']%a']ﬁiﬂﬂ'ﬁL‘UifJ‘ULV]?J‘U?‘@?"JUJT]E’JIU

Y
Boome|
Private
‘Governm...
3
Private

NGO University
1
19 Government

23
NGO Government
3

(%
a

Aoty azlaningadl

36 22 6 ) 3 1

3
N/A
5t
Government University Media School :: Private University Private U
8 3 t1 b6

3V 11 unugiinSusseuiiegudaainetguas i uvesglta

[

ielUseuiiisulnednaauiinnududeyandn Jayagadedtiuanunsouaninnsnslassil

77599 17 Togada i Nukaz e 1gveylanseyly

WORKS GENERATION | No. of Users % of Users
Government
Boomer 3 2.0%
Gen X 23 15.6%
Gen'Y 36 24.5%
Gen Z 3 2.0%
Media
Gen X 1 0.7%
GenY 8 5.4%
NGO
Boomer 1 0.7%
Gen X 1 0.7%
Gen'Y 3 2.0%
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WORKS GENERATION | No. of Users % of Users
Private
Boomer 3 2.0%
Gen X 6 4.1%
Gen'Y 19 12.9%
N/A 3 2.0%
School
Gen X 1 0.7%
Gen'Y 3 2.0%
Gen Z 1 0.7%
N/A 1 0.7%
Student
GenY 1 0.7%
University
Boomer 1 0.7%
Gen X 5 3.4%
Gen'Y 22 15.0%
Gen Z 1 0.7%
N/A 1 0.7%
SuTaEY 147
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wazdayataduanusosanaluniuuy (treemap) Sumunzdmsunisieufisudndiunely

[

APUTU AN INAIT

Government Private University
Gen X
5
T

Medla School NGO
o Gen Y
Bnnmer 3
Boumer
Gen z Gen X N/A GE” Ge”
N,fA

= P Y] vala Y o & a = J % a
L'UiﬂqULV]ﬂuaﬂajusﬂaﬂN:LGUV]Nﬂ'J']ﬁJquLaENGUEJQGU'Jﬂ'J']Nﬂ@Vﬂ\‘]ﬂ']jLNEN UURINE %@Haﬂ’)qﬂﬂéﬂa\‘]

gU 12 LLNW;J’?M‘?LLJJ?JLL/?E/UM“’E/M”@zo’quﬁﬁwmummgmm;j‘lﬁ’mu

3 1% Y a & a = . v
nsnataiing (Count) wardayanzuuuauliindsavastinufnninisiles (Bias) wandlaguwuy

vo X
ANs19laeadl

§7519 18 AHYeRWadAYlan 20 suAUKTN

Page Count | Bias
THE STANDARD (080) 75 4
The Reporters (079) 69 3
The MATTER (074) 64 2
The Momentum (075) 55 a4
The101.world (083) 51 2
BrandThink 41 2
Voice TV 39 1
The Politics 917U N15L8199 31 1
THE STANDARD POP 28 3
Agenda 27 2
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BBC News 26 2
d1InUIBAT 24 4
China Xinhua News 23 a4
CNN 20 1
ThaiPublica 19 4
GM Live 18 2
dinvnlng 17 4
Prachatai English 17 1
China Report ASEAN - Thailand 16 4
Prachachat - Usz91918 15 4

) ° Yy a & a = v o &

b E]Vl’lmimu’smﬂml,uummiuuLE)EN‘UEN“U’JMW@J?]W]’NM‘JLME)Wmliﬂ‘m’luwﬁau 355 AU

Y = v Y o vaa | | Y ]
ﬁqﬂqiﬂLﬂqﬂﬁﬂuqlafﬂ@ 250 A (70.42%) aqﬂqiﬂLLamqaﬂﬁ’Juzﬂ%WNﬂgLLUH@%GLUSUU\W‘I’JWNIUNL@EJQSUQQGUFJ

anuAnnansliedlanll sviuinglddnlngjedlunguidesdne (46.00%) uaznguiidunans (38.40%)

7199 19 Sogazvesltluluvismnuliindesvesioniuaaniinindes

%"Jﬂ’)’mﬁﬂ‘l/l'l\‘iﬂﬁil,ﬁa\‘l AUIUNI %a&laz
Fre99 (1) 7 2.80%
\Bete (2) 115 46.00%
a9 (3) 96 38.40%
1Be9v1 (4) 29 11.60%
27190 (5) 3 1.20%

250 100.00%
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| [y

3.3 Mylanenanuduiushldnunidunuiulnadmensinsetiedn

N31MLA3 8919 IANABN TINLAAIALFUNUS TERI9LUUA (node) LaglduaAINdUNUS (edge)
Tnganansaasradunsmuuuiiulaansnie (undirected graph) (Wasserman & Faust, 1994) fiu3devi
mawsendeyaiierdlusunsu Gephi 0.9.2 lumsadanmnienedinuindusieddddoyanissaes

YAn1319IMuA (Node Table) uagms1adunuduius (Edge Table)

[y

Toyalumsnlvuniseazdunnall

(1) Yoyalwad 84 un3
(2) Toyarldeunddiusau 355 uad uaz

(3) Poyamaniddiusiu 3 und

sunsduliveyalumsavun 31U 442 uad Jeyalupsruduanuduiusasidudause

serinalvnuadeyalnad (1) waslruateyarldauvseumanildmsudulnadug (2, 3)
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gneIeg 1 Ul naR Nl 5 AuFININAIUENS

AV “Qﬂ UIU n UOO P dminuianssuvialszniifan
,)\)‘\ N s(‘\la and) ) &8 = anmfunsalnni
,\‘9 2‘ '(\ qust - @
N é ) szmamaanaiassinaninlszingllan 200 au!
N\ nhaswilugdoinamsainsidandon

aamsnlsimsima3azira PVT Thailand uaziain
ausuiuii 8 a.n. 63 asHuiiazaiuil 9 a.a. 63

¥ ihin + sedude wiamialszmaiimiasnsdnia
asAnavsuuazaunsaiui lianssunad. lunts

asuiirsslldviuinGauuasidaindnu

PO

ﬂs.ﬁ-\ulﬂn\nu a.dalévims duamen wssanmlna

_ mS)ulﬁunm fmviuduindau <
AR TE TABULATION (PVT ) 3\ nmns
... See more

o 'dvinamsaimsidandy’ ‘asvasuady
Tusola' ua: ‘adrwanuiadu’ lius:uuidon
doduingatheuszsisu PVT Thailand

sssuynyiandy w5

P R o) Like (D) Comment 2> Share -+~

Snens

° b gWng adun

5‘U 13 Freehilnasiiay f?7ﬂf7'l/?/@l/ﬁﬁ7’]5’7\7

lunsslvunaziideyasy 1 wad Usenausiesivasidenvasinantume waumnulnad (Label)
URL veslnad donnusisnunavesinad (Content) Augndeteniny S1uiunisiidiusmvesld

(Engagement) Aeiild (Media) wazdssunmiiion (Catecory) Fauansluunad 9 Tumsresuansi]

#1579 20 AE9R 51 IRluF IuTayalwas

ID |Label URL Content Length  |Engagement |Media Category
1 |post 001 |facebook.com//permalink.php?st... AMENIIUNS...  [1008 5 Text
2 |post 002  |facebook.com//117440689653208/... AAYAIN ... 912 21 Text & Image Demxinno
3 |post 003  |facebook.com//117440689653208/ ... aunIsTal... 625 17 Text & Image Demxinno
4  |post 004  |facebook.com//permalink.php?st... Jsgnidnise..  [1136 4 Text & Shared Post
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FaauRananios dredn | 1Besdng nas | WBe9wan | uda 394
Gredn (7 Au) 12 2 14
1Besdne (115 AY) 582 907 140 297 28 1954
na9 (96 Aw) 198 515 110 485 78 1386
BBV (29 AL) 4 20 14 111 26 175
273799 (3 AY) 3 5 8
394 796 1444 264 896 137 3537
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eI (5 AY) 1 2 9 4 16
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333 (250 AL) 796 1444 264 896 137 3537
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Boomer (7 Aw) 18 35 4 50 7 114
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‘Vii@\i (60 Au) 181 312 63 176 18 750
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Gen X (14 aw) 16 39 7 41 5 108
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